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By the time F1 practice sessions kick off tonight,
parties will be in full swing — to promote brands and
even to raise sports funds, reports CHRISTOPHER LIM

HE eyes of the world ¢ be on
the track at the first Formula One
weekend, but

:brity heavy-
weights are being wined and
dined during this epic event.

How important a guest you are is casily re-
vealed by the kind of party you are invited to
on and off the track, as banks, large corpora-
tiod inother
to attraet the most valuab worth
oustomers to their respect

By the time the F1 practi ssions kick
c)ﬂ tonight, the parties will be in full
¢ the ultra-luxury art storage fac

sore FreePort. It will only be completed
r, but using F1, it is wasting no time
to introduce itsell o ¢l many of whom
ha Iready made b with it to store
their high-end colle . FreePort has
booked both of the Fullerton Hotel's front ter-
race Sky Lounges for the duration of the Singa-
pore Grand Prix (GP), offering its high
net-waorth clients a nice view of the GP circuit
“We will I)rm;.. m than 200 internation-

al VIP C minister from the
Middle

1I|s- comfort n’ our gl
All of this will be for the
ing |

2 of giv-
ort's clients the assurance they are
ng with the be: st eve before the physi-
warehousing [ re completed next
“We wanted to offer o our clients and
memorable first impression of Sin-
andenborre

F1 platform works very
ays Paul Monoz-
his
armon Group, a Philip-

rirman of the ABM
m of the
pine conglomerate.
“The F1 is very prestigious, whicl why
we wanted to organise s & for our sup-
porters dus ugural night race,” says

F1 launch:
While others
have avoided
launches
during the F1
season, Vertu
has partnered
IndoChine to
launch its
latest mobile
Signature §
tonight

that i
British High C
president of the Monaco-Asia Society IF
eo Bongiovanni and Braziliz
Paulo Soares.

Mr M up with pru-
offer F1 packages whict
Chine's own

ate jel operators to
rated with Indo-
provide a
se the Indo-
Chine brand to Ius,l: -end target custom,
And although this is the first year of th
pore GP, Mr Ma has alread, ded to contin-
ue the IndoChine Festival's high-end focus
next year.

Right partners

“We believe itis important to maintain the ex
ning of Asia’s
Levent, 50 as a result, our strategy for
not change drastically over
PATS, . It is very important to be
able Ln work with the right partners to
achieve the appropriate brand association
ight target consumers.”
remely important for

estival to be aligned with in-
ternationally blished lifestyle brands such

- Monozea, a well-known sports philanthro-

He hooked a private restaurant that has an

elevated view of RafMes Boulevard for Sun-

invited more than 100
guests = almost half of whom will fly in from
the Philippines - to watch the race over cock-
tails and dinner.

Mr Monezea, who has organised similar
gatherings at F1 races in Kuala Lumpur, will
use the platform to launch the World Orphan-
age Fund, which aims to support ‘H} orphan-
ages in 1hl- by
Indone R

“We won't be asking for money during the
dinner, but it's a good tme tw introduce the
nm\ fund because these are the key influen-
and afMluent people from whom we want
ln garner support,” he says.

Antique gallery

Also taking advantage of the J
ue gal 5
cades, which rushed its gallery renovations so
it could hold an opening party this week.
“About a tenth of our guesis are people we ex-
pect to be flying in for the F1 - from France,

-setting crowd

Austral ubai, land and New Z
land.” says Tom Hacusler, co-director of the
gallery

What's fascinating is how F1 pn idnnl

Michael Ma, group chief executive of the In-
doChine Group, is no slr:mgvr o glamour,
and has timed this war annual IndoChine
H ].n-]iv\ing lh1l

“We beliey
allgmn:'nl and in working with the right part-
ners,” says
ternatio;

as MasterCard and Vertu”,

y brands
avoided launching products during the
.aruf]}nm, overshadowed by

hav

mm;,hl 111
10th anni

“We felt th no better way to ce
than with our guests, renowned flautist A
rea Griminelli and our brand ambz

regional director Giles Rees. Michelle is close-

Iy associated to F1 these days, given her ro-

mantic link with Ferrari director Jean Todt.
VIP clients come with VIP demands, but

that's the precise reason luxury service pro-

TEe service
h

range an al fi
within the F1 ar

tasia Ling,
Even though some |
til the last minute 1w make party pla big
sponsors like Diageo have been hard at work
for months. Diageo's Johnnie Walker brand is
a major sponsor of the Vodafone McLaren F1
team, and while sponsor of
the Singapore GF x Amber
Lounge has John & sponsor,
The Amber Lounge is a lruwlllng E‘\\tl'ﬂ.’lll'l-
ment concept that will only be ir A
for the du n of the GP. “Tonight's party
invitation-only. The cheapest tickets for to-
the individual VIP
l‘s$| L043) oarh. Ihl-

ple have waite

ht |)l-np|i' and rm»-nf.w.n;,
at that price, only one table on
ned unsold as at Monday,
aining for Sunday,

F

Glamour and glitz: Amber Lounge girls. Tickets for Amber Lounge's parties range from

500 euras to 7,250 euros. Tomi

fit's peety is invitation-only
this year's annual IndoChine Festival to coincide with the

Mr Mea (top right) has timed
GP, while Mr Lu (right) of Privé

decided to hold only ane event this weekend - an invitation-only post-race party

luxury suites above the grandstands. $7.500
gets you tickets for three days and a free flow

of champagne and buffe
Meritus Mandarin, R arlton and Hilton,
Pernod Ricard, the eompany behind F1 spon-
sor brand Champagne Mumm, bought 20 Pad-
dock Club tickets alon

But not e ng over the top with
their partying. In the light of the gloom sur-
rounding the global b; dustry, one lo-
cal bank is not holding any high-end F1
events besides hosting partners at its hospital-
uite. And although Philip Morris
Jor sponsor of the Ferrari te the restric-
ns on tobacco advertising made it most
I for the company to hold a low
Fli privat mt earlier this month at
James Power Station, restricted to trade part-
ners.

spreads catered by

Michel Lu, the man behind bar restaurant
Privé at Keppel Bay Marina, decided the only
event he was going to hold this wi nd
would be an invitation-only post-race part;
The guest list for this elosed-door part;

5 um;m-.m;, foreign and local gues

1o the puhlh alld the in
will be in town for the race.” Mr Lu

“We consider ves very lucky v
ing really well at Privé and this is due to th
support and kindness of our many regulars,
so it would be foolish and opportunistic to just
think short term and accept private bookings
for the season.”

rnational gues

With reporting by Cheah Ui-Hoon,
Audrey Phoon and Melissa L
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